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TO THE 



TOCKHOLDERS 


MARCH 28, 1955. 


1955 marks the 75th anniversary of the incor¬ 
poration of the Chesebrough Manufacturing 
Company, Consolidated. A brief history of your 
Company’s progress is contained in this report. 

In 1954 your Company, together with its for¬ 
eign branches and its wholly-owned British sub¬ 
sidiary, experienced another satisfactory year. 

CONSOLIDATED NET INCOME 

Consolidated net income for the year 1954 
amounted to $1,696,949, equal to $5.32 per share 
on "318,786 shares outstanding on December 31, 
1954, as compared with consolidated net income 
for 1953 amounting to $1,565,012, equal to $4.97 
per share on 314,841 shares outstanding on 
December 31, 1953. 

TAXES 

The total of federal and foreign income taxes 
for the year 1954 amounted to $1,685,337, or 
$5.29 per share, as compared with $1,756,894, 
or $5.58 per share for the year 1953. 

DIVIDENDS 

Dividends of $4.00 per share, or a total of 
$1,271,009, were paid during 1954 which com¬ 
pared with $4.00 per share, or a total of $1,256,- 
132 paid in the year 1953. The year 1954 marked 
the 72nd consecutive year in which your Company 
has paid dividends without interruption, and the 
December 1954 payment represented the 473rd 
individual dividend paid since its incorporation. 


STOCK PURCHASING PLAN 

Under the provisions of a Stock Purchasing 
Plan for Executives and Administrative Employees, 
which was approved by the stockholders on May 
2, 1946 and, as amended, on May 1, 1952, shares 
of capital stock may be sold to executive and 
administrative employees at a price per share 
which is equal to eight times the average earnings 
per share for the five years preceding the year in 
which sold. Payment for the shares may be made 
in installments over a period of five years and the 
purchaser is required to pay interest on the unpaid 
balance. Even if the payment for such shares is 
accelerated, the purchaser may not dispose or 
take possession of such shares for a period of 
five years from the date of the original purchase 
contract. During 1954, 3,945 shares of the Com¬ 
pany’s common capital stock were purchased by 
executive and administrative employees in accord¬ 
ance with the provisions of the Plan. Of the 
25,000 shares authorized in 1946, a total of 
18,786 shares have been purchased up to Decem¬ 
ber 31, 1954. 

DOMESTIC SALES 

Our domestic sales again showed an increase 
over the previous year’s business and were the 
largest in the company’s history. This increase 
was made despite highly competitive conditions 
in the pharmaceutical and toilet goods fields and 
a decrease in our sales to governmental outlets. 



































































OVERSEAS OPERATIONS 

Our sales in the overseas markets during 1954 
again set a new record and operations improved 
from a profit standpoint. The extension to our 
London plant was completed on schedule and 
our new plant in Australia completed its first full 
year of operation. 

In Australia, New Zealand, South Africa, Can¬ 
ada and the United Kingdom new products played 
an important part in the sales increases which 
were accomplished. We are presently selling our 
products in 117 countries throughout the world 
and manufacturing locally in 26 of these countries. 

ADVERTISING 

Our domestic advertising in 1954 was main¬ 
tained at the same level as in 1953 with some 
revisions in media to improve coverage. 

Our overseas advertising increased slightly in 
support of new products in some countries and 
new activity in others. 

In 1954 we had active advertising programs in 
77 countries and territories assisted by 24 adver¬ 
tising agencies, in contrast to advertising in 65 
countries through 25 agencies in 1953. 

PUBLIC RELATIONS 

Our Public Relations program was continued 
in the United States with increasing success as 
evidenced in fact by the article entitled “Mr. 
Chesebrough’s Wonder Jelly” which appeared in 
the May, 1954 issue of Reader’s Digest. This 
article was reprinted in every overseas edition of 
this publication which has a world-wide circulation 
of 17,800,000. 

PRODUCTION 

As was true last year, production during 1954, 
at our Perth Amboy (New Jersey) and McKees 
Rocks (Pennsylvania) Plants, was maintained at 
a satisfactory rate and we were able to meet all 
market requirements with the minimum of dif¬ 
ficulty. 

Our mechanical research and building rehabil¬ 
itation programs continued during the year. 


The latest addition at the Perth Amboy (New 
Jersey) Plant is the White Oil unit mentioned in 
last year’s report. Delivery of equipment was 
delayed beyond forecast dates and, as a conse¬ 
quence, construction was not completed in 1954 
as was expected. Initial operations should com¬ 
mence during the second quarter of 1955. 

RESEARCH 

Your Company, with due recognition of the 
need for growth, has recently designed and con¬ 
structed a new Research Laboratory at the Perth 
Amboy (New Jersey) Plant. These new facilities, 
three times greater than those previously avail¬ 
able, will permit greater emphasis on product 
development and improvement to enhance the 
Company’s competitive position. 

Our Fellowship at the Mellon Institute, Pitts¬ 
burgh (Pennsylvania), has completed consider¬ 
able research in one phase of its study of petro¬ 
latums. The necessary data and information from 
this work has been given to our Perth Amboy 
laboratories for their use in improving refining 
techniques and selection of raw materials. The 
Fellowship will now be in a position to inten¬ 
sify its efforts in other phases of this important 
research. 

Considerable work has been done in the field 
of package design to enhance the appearance of 
our products, resulting in better display in our 
many outlets. 

STOCKHOLDERS 

At the end of 1954 the number of stockholders 
was 3,978 compared to 3,750 at the end of 
1953. 

RETIREMENT PLAN 

The Companies have in effect trusteed, non¬ 
contributory retirement plans (which were ap¬ 
proved by the stockholders on May 7, 1953 
amending Company retirement plans which had 
been in effect since 1926) for all officers and 
employees in the United States and England. The 














































































amounts charged to income under these plans 
were $140,799 in 1954 and $132,339 in 1953 in 
respect of current service benefits, and $456,793 
in 1954 and $480,814 in 1953 in respect of 
benefits for past services rendered by employees 
prior to January 1, 1953. Such amounts were 
deposited each year with the Trustees of the plans 
in the United States and England and were the 
maximum amounts deductible for income tax 
purposes. 

If past service payments are continued at the 
present annual rate, the obligation therefor should 
be liquidated in about nine years. 

PERSONNEL 

On behalf of ourselves and the Board of Direc¬ 
tors, we wish to take this opportunity to thank 
all the men and women of Chesebrough, both at 
home and abroad, for their excellent cooperation 
and loyalty. The substantial contribution they 
make to your Company’s welfare and progress is 
gratefully acknowledged. 

APPOINTMENT OF AN EXECUTIVE 

VICE PRESIDENT 

During the year Mr. Jerome A. Straka was 
elected Executive Vice President and a member 
of the Board of Directors. 

Mr. Straka started his career with the Palmolive 
Company in Milwaukee in 1924 after graduating 
from the University of Wisconsin. With the ex¬ 
ception of two years, when he was Executive 
Vice President of Yardley’s of London, Inc., he 
was with the Colgate-Palmolive organization until 
he resigned in November, 1953. 

During his years with the Colgate-Palmolive 
Company, Mr. Straka held official positions in 


the foreign and domestic divisions. At the time 
of his resignation he was Executive Vice Pres¬ 
ident in Charge of the Toilet Articles Division 
(which distributes “Vaseline” products in the 
United States) and a member of the Board of 
Directors. 

His wide experience, both in domestic and 
foreign marketing and advertising, and also in 
general administration will be of great assistance 
in the affairs of your Company and in its future 
growth and development. 

OUTLOOK FOR 1955 

In all markets, both domestic and overseas, 
competition is becoming increasingly keener. 
However, we are taking aggressive steps to meet 
the situation and, barring unforeseen changes in 
the economic and political situation, we are look¬ 
ing forward with confidence to further expansion 
of our business. 

ANNUAL MEETING 

Accompanying this report you will find a notice 
of the Secretary to the effect that the Annual 
Meeting of Stockholders will be held at the office 
of the Corporation, 17 State Street, New York 4, 
New York, on Thursday, the 5th day of May, 
1955, at eleven o’clock in the forenoon, Daylight 
Saving Time. We hope you will be able to attend 
the meeting, but in any event we would appre¬ 
ciate your signing the proxy and immediately re¬ 
turning it to us. If you attend the meeting you 
may, if you so desire, withdraw your proxy and 
vote in person. Each stockholder, whether own¬ 
ing few or many shares, is urged to send in the 
proxy promptly. 


By order of the Board of Directors. 


Clifford W. McGee, 

Chairman of the Board. 


Arthur B. Richardson, 

President. 








































































NEW YORK 

CHICAGO 

ATLANTA 

BOSTON 

CLEVELAND 

DALLAS 

DETROIT 

HOUSTON 

KANSAS CITY 

LOS ANGELES 

MILWAUKEE 


ARTHUR YOUNG & COMPANY 

ACCOUNTANTS AND AUDITORS 
165 BROADWAY 
NEW YORK 6 


PHILADELPHIA 

PITTSBURGH 

SAN FRANCISCO 

TOLEDO 

TULSA 

WICHITA 

CANADA 

ENGLAND 

FRANCE 

VENEZUELA 


March 4, 1955 

The Stockholders 

Chesebrough Manufacturing Company, Consolidated: 

We have examined the consolidated balance sheet of Chese¬ 
brough Manufacturing Company, Consolidated at December 31, 
1954 and the related statements of consolidated income and surplus 
for the year then ended. Our examination, except as to foreign 
branches whose net assets represent 22% of the consolidated net 
assets, was made in accordance with generally accepted auditing 
standards, and accordingly included such tests of the accounting 
records and such other auditing procedures as we considered neces¬ 
sary in the circumstances. As to the foreign branches, we examined 
reports of other independent public accountants and the figures for 
such branches included in the accompanying statements are derived 
from such reports. 

In our opinion, based upon our examination and upon the 
reports of other accountants as mentioned above, the accompanying 
consolidated balance sheet and statements of consolidated income 
and surplus present fairly the consolidated financial position of Chese¬ 
brough Manufacturing Company, Consolidated at December 31, 
1954 and the results of its consolidated operations for the year then 
ended, in conformity with generally accepted accounting principles 
applied on a basis consistent with that of the preceding year. 



























































































ASSETS 



1954 

1953* 

Current Assets: 



Cash . 

$ 3,254,787 

$ 2,858,974 

Accounts Receivable 

1,918,270 

1,706,561 

Marketable Securities, at Cost (Market Value, 1954—$2,044,000; 
1953—$1,982,000) 

1,999,985 

2,002,227 

Inventories at the lower of Cost or Market 

4,008,560 

3,858,317 

Total Current Assets 

$11,181,602 

$10,426,079 

Property, Plant and Equipment—At Cost: 



Land . 

$ 458,297 

$ 458,297 

Buildings 

2,400,869 

2,215,862 

Machinery and Equipment 

3,002,061 

2,782,356 


$ 5,861,227 

$ 5,456,515 

Less: Accumulated Depreciation 

2,191,876 

2,039,957 


$ 3,669,351 

$ 3,416,558 

Notes Receivable—Stock Purchasing Plan 
(See page 4) 

$ 252,911 

$ 184,610 

Deferred Charges and Other Assets 

135,581 

105,799 


$15,239,445 

$14,133,046 


(*) Reclassified for comparative purposes. 

The financial statements at December 31, 1954 include net current assets of $2,462,625, and property, plant and 
equipment (less accumulated depreciation) of $1,910,348 of a subsidiary and branches operating in foreign countries, 
principally in the sterling area. The net income of such subsidiary and branches amounted to $706,058 in 1954 and 
$615,128 in 1953. 


































































































































LIABILITIES AND STOCKHOLDERS’ EQUITY 


Current Liabilities: 

Accounts Payable and Accrued Liabilities 

Federal and Foreign Taxes on Income (less U. S. Treasury Notes, 
1954—None; 1953—$300,000) 

Total Current Liabilities. 


Reserves: 

For Plant Improvements and Expansion 
For General Contingencies 


1954 1953* 


$ 1,202,371 

$ 962,266 

2,121,298 

1,857,529 

$ 3,323,669 

$ 2,819,795 


— 

$ 550,000 

— 

150,000 

— 

$ 700,000 


Stockholders’ Equity: 

Common Capital Stock: 

Authorized—400,000 shares, par value $10 per share 
Issued —318,786 shares (1953—314,841 shares) 

Paid in Surplus. 

Earned Surplus . 


(*) Reclassified for comparative purposes. 


$ 3,187,860 
642,986 
8,084,930 
$11,915,776 
$15,239,445 


$ 3,148,410 
505,851 
6,958,990 
$10,613,251 
$14,133,046 













































































































































STATEMENT OF 

CONSOLIDATED INCOME 


For the Years ended December 31, 1954 and 1953 



1954 


1953 

Gross Profit on Operations After Cost of Sales 

$14,601,250 

$14,233,523 

Selling, Administrative, Advertising and General Expenses 

11,369,265 

11,078,935 

Other Income: 

$ 3,231,985 

$ 

3,154,588 

Interest and Dividends 

71,420 


68,427 

Miscellaneous 

78,881 


98,891 

Income Before Taxes on Income 

$ 3,382,286 

$ 

3,321,906 

Provision for Taxes on Income: 




Federal Income Tax 

$ 1,082,480 

$ 

1,075,955 

Federal Excess Profits Tax 

— 


56,315 

Foreign Taxes 

602,857 


624,624 


$ 1,685,337 

$ 

1,756,894 

Net Income for the Year 

$ 1,696,949 

$ 

1,565,012 

Provision for depreciation amounted to $199,945 in 1954 and $172,209 in 1953. 


See page 5 with regard to Retirement Plan. 


11 ! ' If 



,vm 

I 


il- I 


i1 i f I I 


III 1 I' 

1 * m i [\ 


'l|| n |l \m iVi!iijiJVI H'H'iiin;' y;” h ! ' i'H'I i||f 


Ui 


"Jl ! ; 


%■ iii 


‘ l| ; l i ll'i 

l il] I J| 
ilh IHi*-: r ihii m 




i' ? 
j ,r 


t, 


i ! il 


ml 


, / 


I'i'H I LI' 


.1 (' 


; t 


I ll 1 . 


1 . 


































































































































i i 


iTT 


TT 


• 4 



\\ 


i • i 


i l'l 


ttBlgS 4 ?lS^ W 

' s#n# 

w ot*oO^ 

0\\gSSS 

.....itiuUWWWWW'""". 

\\\\\\W 


• 4 


! Jj 




! '' 


! id 1 







!| ! f 

'‘■hit 4 





:; I 





h * 


Ml 



tj I, i i N i 


In 



STATEMENTS OF 

CONSOLIDATED SURPLUS 


For the Years ended December 31, 1954 and 1953 

PAID IN SURPLUS 


Balance at Beginning of Year $ 505,851 


Excess of proceeds over par value of 3,945 shares (1953—2,460 
shares) sold under the Stock Purchasing Plan for Executives and 
Administrative Employees . 


Balance at End of Year $ 642,986 

EARNED SURPLUS 


1954 

1953* 

$ 505,851 

$ 418,669 

137,135 

87,182 

$ 642,986 

$ 505,851 


Balance at Beginning of Year 
Net Income for the Year 
Adjustment of Reserves 


$ 6,958,990 
1,696,949 


$ 6,066,758 
1,565,012 
583,352 


Restoration of Reserves for Plant Improvements and Expansion and 

for General Contingencies. 700,000 


Dividends paid—$4.00 per share. 

Balance at End of Year 

(*) Reclassified for comparative purposes. 


$ 9,355,939 

$ 8,215,122 

1,271,009 

1,256,132 

$ 8,084,930 

$ 6,958,990 
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AST, West, North and South—Chesebrough's Overseas operations stem in a many-rimmed radius 


nents. The founts of this world-wide activity are the manufacturing plants, located in the U.S., 


Sales and packing representatives are spotted in 117 different countries, including the large, the m 



as the United States, India, Canada, New Zealand, Egypt, Libya, Puerto Rico, the Sudan, Switzerland, the Bahan 
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from the central offices in New York, to span six conti- 


anada, the United Kingdom, Australia, and South Africa. 


dium-sized and small—such diverse places, for example, 


is, Mexico, Haiti, Peru, and many, many others. 


■ Branches with plants 
^ Sales and Packing Representatives 
% Sales Representatives 
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I ^HREE-QUARTERS OF A CENTURY AGO 

the Chesebrough Manufacturing Com¬ 
pany of New York added the word 
“Consolidated” to its name, there¬ 
by merging the parent company 
in New York with its flourishing 
foreign subsidiaries in Europe. 

Today, Chesebrough encompasses 
a world-wide operation. 

It is the emergence of the Chese¬ 
brough Companies as a consoli¬ 
dated business enterprise which we 
celebrate in this Anniversary re¬ 
port to stockholders. During the 75 years 
since its consolidation Chesebrough has 
continued to expand both at home and 
abroad. It now operates six manufacturing 
plants, four of them outside the United 
States. Together they produce more than 
25 different medicinals and toiletries, sell¬ 
ing in 117 different countries. 

The founder of the Chesebrough Manu¬ 
facturing Company was a chemist named 
Robert Augustus Chesebrough. In 1870 
he set up a tiny factory in Brooklyn to 
manufacture the new “miracle jelly” he 
had discovered and for which he developed 
a refining method - ‘Vaseline’ petroleum 
jelly. The product was the first salve com¬ 
pounded from a mineral instead of a vege¬ 
table which was usable as a base for medic¬ 
inals. Obtained by distilling off the light¬ 
er portions of petroleum and purifying the 


residue, it was a pure emollient, semi-solid, 
non-rancid, stable, odorless and colorless. 

In 1874, Mr. Chesebrough in¬ 
corporated his company with a 
capital of $50,000. Shortly there¬ 
after, the London branch was 
formed. Meanwhile, doctors and 
hospitals all over the world were 
finding the new jelly ideal for use 
in treating all kinds of cuts, burns, 
wounds and irritations. ‘Vaseline’ 
petroleum jelly achieved world¬ 
wide renown when it subsequent¬ 
ly was endorsed for medical use by the 
leading British medical magazine. The 
Lancet. In 1878 it was displayed at the 
Paris Exposition. 

I n 1877 the by then famous trademark 
VASELINE was registered in Great 
Britain, and in 1878 it was registered in 
the United States. 

Because of the value of this trademark, 
the Chesebrough Manufacturing Com¬ 
pany has always maintained a vigilant eye 
for trademark violations in order to pro¬ 
tect its rightful ownership to the brand 
VASELINE, which now serves to identify 
most of its product line. This protection is 
maintained in a variety of ways—through 
advertising, labeling, public relations and, 
when necessary, legal action. 

On May 11, 1880, an historic event 
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took place when the various Chesebrough 
foreign companies amalgamated with the 
United States firm under the name of the 
Chesebrough Manufacturing Company 
Consolidated. However, one year after this 
consolidation the Chesebrough Manufac¬ 
turing Company was taken over by Stand¬ 
ard Oil Company, along with many other 
U. S. companies dependent on crude oil 
for their raw material. It continued to 
function independently, however. It occu¬ 
pied separate headquarters and grew in 
size and prestige. Robert Chesebrough 
continued to function as President and 
operating head. Two new plants were 
added during the period of Standard con¬ 
trol: the main plant was moved from its 
original site in Brooklyn to Perth Amboy, 
New Jersey, in 1904; the plant in Mon¬ 
treal was built in 1910. 


S tandard oil control of the company 
was ended by legal fiat in 1911, when 
the United States Supreme Court ordered 
Standard to divest itself of 33 subsidiary 
companies, including Chesebrough. By 
that time, Robert Chesebrough had retired 
as President and his nephew, Oswald N. 
Cammann, had succeeded him. Clifford 
W. McGee, a Standard Oil executive, 


moved from Standard to become Vice 
President. In 1923 Mr. McGee became 
President of Chesebrough, and in 1937, 
Chairman of the Board. 

The outbreak of World War I interrupt¬ 
ed a new expansion program but at the 
same time brought an increased demand 
for the company’s products. After the 
Armistice in 1918, expansion was re¬ 
sumed. A plant was built in London in 
1923, and in 1940 the London company 
was incorporated as a separate entity, 
wholly owned by Chesebrough Manufac¬ 
turing Company Consolidated. At McKees 
Rocks, Pennsylvania, another new factory 
was built in 1923. 

T he company weathered the years of 
the Great Depression with no material 
losses and continued to maintain its con¬ 
sistent and continuous record of dividend 
payments during these years. An era ended 
in 1933 when Robert Chesebrough died, 
at the age of 96. His had been a rich and 
varied life-as a business entrepreneur, a 
scientist, an inventor and a civic-minded 
figure. The beautiful Battery Park sec¬ 
tion of New York, once a slum area, was 
built largely as a result of his efforts. 

At the start of World War II Robert S. 
Gill was President. It was he who steered 
the company through the difficult early 
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years of the war when foreign consump¬ 
tion was sharply curtailed. Due to limita¬ 
tion orders on all major materials used in 
the packaging and production 
of ‘Vaseline’ brand products, 
severe restrictions were placed 
on our domestic business. How¬ 
ever, this loss of business was 
compensated for by the fact that 
the Armed Forces used large 
quantities of our products for 
which priorities were given for 
the supply of materials. 


T he war also launched the 
company on a new venture 
in the medical field. For many years ‘Vase¬ 
line petroleum jelly had been in use as a 
standard burn ointment. Most notably it 
was employed successfully on the victims 
of the Equitable Life Insurance Building 
Fire in 1912, and again in the Cocoanut 
Grove disaster of 1942. Early in the war, 
the U. S. Army Surgeon General asked the 
company to develop special burn dress¬ 
ings for combat troops. They were to be 
composed of sterile gauze impregnated 
with petrolatum (petroleum jelly). In 
1942 Chesebrough started production of 
‘Vaseline’ Sterile Petrolatum Gauze Dress¬ 
ings in a new all-sterile section of the 
McKees Rocks plant, and since that time 


Robert Augustus 
Chesebrough 


has been supplying these Dressings to the 
U. S. Government as well as to hospitals 
and the medical profession. 

Arthur B. Richardson be¬ 
came President in 1944. Under 
his leadership the postwar 
period has been a further era 
of growth and expansion. Two 
new plants have been built, one 
in South Africa and one in 
Australia. The South African 
factory, built in 1949, services 
the African Continent and has 
introduced many new products. 
The Australian plant went into 
production in 1953 as the man¬ 
ufacturing and distribution headquarters 
for all of Australasia and a good part of 


'Vaseline' Sterile Petrolatum Gauze, McKees Rocks, Pa. 











































































the Far East. In addition, the London 
plant has added a new wing. In Perth Am¬ 
boy, ground has been broken for the con¬ 
struction of a white oil plant. 

I mportant progress has taken place in 
Chesebrough’s marketing operation: 
it is now three-pronged, including sales, 
advertising and public relations. In the 
United States, sales in the field are handled 
by the Colgate-Palmolive Company. 1955 
marks the eighty-first year of this unique 
business relationship. Abroad, a network 
of 77 agents or representatives handles 


product distribution on six separate con¬ 
tinents. There are 24 different agencies 
handling Chesebrough’s advertising 
throughout the world. The public rela¬ 
tions program was begun in the United 
States in 1951. 

The success of the past 75 years is proof 
that Chesebrough’s over-all policy of 
blending original high standards with new 
and progressive methods of operation is 
sound. It provides firm basis for the hope 
of another 75 years of continued profit¬ 
able enterprise. 



This medal is one of the first of many citations won by Chesebrough over the years. It was awarded to it in 
1876 by the United States Centennial Commission, at the International Exhibition, held in Philadelphia. 
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YEARS OF 

CONSECUTIVE 

DIVIDENDS 


^^Chesebrough Manufacturing Company, Consolidated ranks high among the 
select group of United States corporations which, in the last half-century or more, 
can show an uninterrupted record of yearly dividends. 

A recent study of dividends by a well-known financial magazine reported 
the Chesebrough Company’s unusual performance. 

The Chesebrough record goes back to 1883, a span of 72 years in which 
stockholders have received dividends. Actually, the present Company paid 
dividends from the year of its organization in 1880, except in 1882. 

The present Company had an initial capitalization of 5,000 $100 par 
shares. In 1916, a stock dividend of two shares for one was declared, and in 1924, 
a stock dividend of one share for each share held was paid. That same year, 
the par value was reduced to $25 and stock exchanged at the rate of 4 for one. 

In 1946, par value was again reduced, this time to $10, and new stock 
issued at the rate of 2 Vi shares for one. 

Below is a reproduction of the first stock certificate issued by the 
Chesebrough Manufacturing Company, Consolidated in 1880. Because of the 
stock dividends and reductions in par value since then, all of them reflecting 
the growth of the Company, one of these original shares is now equal to 
sixty shares of the present stock. 
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